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Innovation in promoting company products

Selling dreams

Paula Beauchamp

SALLY Romanc's Publicity Queen
is in an enviable position.

The public relations company,
formed in 2002, says no te more
work than it accepts.

“We're geared to fast-growth
companies and, typically, we're
locking for clients with big dreams,”
she says. “If a client isn’t ambilious
or doesn't have a vision, they will do
the same things ... and we can't
drive the resulls they want.”

In Publicity Queen’s hands,
business owners typically found a
voice and elevated their company to
a market-leading position, Ms
Romano said.

Clients including Animal Aid and
Scody have built their brands, effec-
tiveness and betitom lines with help
from the gueens.

“We use PR as a strategic growth
tool,”” Ms Romano said.

For Sale For Lease managing

director Michael Atwell, a Publicity
Queen client for the past month,
has notehed up a trifecta of media
appearances and has high hopes of
a trickle-down effect.

His online agency offers private
sellers access to real estate websiles
until now closed to private sellers.

Owners run their own open
houses and negotiate deals, incur-
ring a fraction of the traditional fees
associated with selling a home.

“We thought PR might work for
us because we offer an interesting
and unique service,” Mr Atwell said.
“We've probably made about $2000
from the exposure so far.”

Ms Romano said the speed of
change in the PR industry over the
past decade had been staggering,
thanks to the internet.

“PR people have to be more vigil-
ant and innovative to leverage their
client’s message on that enormous
cppertunity, the internet,” she said.

LinkedIn was the most under-
rated online PR opportunity, Ms
Romano said, and quick tips in-
cluded docstoe.com

The company also peppers its
media releases with a client's com-
mon search terms, for example,
“hairdresser, Prahran” and keeps a
keen eye on influential bloggers.

But Ms Romano said principles of
the industry remained the same.

“It's still about offering high-
value content that will build credi-
bility and connectedness with the
marketplace,” she said, “There's
just a lot more channels.”

Pablicity Queen also pursues PR
opportunities for clients in tra-
diticnal media and through individ-
uals and organisations their client’s
target audience admires.

For Julia Tink, who launched
Tink PR last year, survival was
never an issue. She took on a full-
time empl"vee within six months to
cope with a growing workload.

The Department of Finance and
Deregulation is establishing a
whole-of-government list of com-
munications experts, including
public relations consultants, to
work on campaigns.

The tender closes on December 8.
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Queen of publicity: Sally Romano says using the internet well can do wonders for promoting your company




